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39% 41%

% CMNN advantage % CNN advantage
BBC 35% +#12% BBC 33% +27
Bloomberg 19% +108% Bloomberg 20% +111%
CNBC 16% +135% CNEC 19% +114%
Channel NewsAsia 15% +160% Channei NewsAsia 12% +244%

49% A7%

% CNN advantage % CNN advantage
BEC 8% +28% BBC 20% $17%
CNBC 26% +87% CNBC 50% +545%
Bloomberg 26% +87% glocmberg . 26% +81%
Chanrel NewsAsia  14% +255% Channel NewsAsia 15% +210%

NUWNA: CNN = CNN/CNN Money; BBC = BBC World News/BBC.com; Bloomberg =
Bloomberg TV/Bloomberg Businessweek/Bloomberg Markets
fan: Ipsos Affluent Survey Asia Pacific Q3 - Q4’16



asrudSsuiisumaniengudvauazdfanuluszuuinsimiuasAdve
Tugiinaglsy azdusannans uazuwening vasdinyafsUszinAtassng o (S1eiiow)
(nguasaiseu nguinamu nguiiisnunalunmsdndulanegsia uasnguiuinisszaugs)

38% <l 39%

% CNN advantage % CNN advantage
BBC 31% +23% BBC 32% +23%
Sky News 30% +26% Sky News 31% +26%
Euronews 28% +58% Euronews 248% +61%
CNBC 15% +156% CNBC 16% +151%
Bloomberg 13% +196% oomberg 13% +200%

49% 50%

% CNN advantage % CNN advantage
BBC 40% +22% BBC 40% +24%
Sky News 38% +27% Sky News 38% +30%
Euronews 29% +65% Euronews 33% +52%
CNBC 22% +117% CNBC 24% +112%
Bloomberg 20% +140% Bloomberg 22% +131%

nangLne: CNN = CNN/CNN Money/CNN Arabic is included. Local Arabic / African version are included
fiu: Ipsos Affluent Survey Europe/Middle East / Africa 2016
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% CNN advantage ' % CNN advantage
Fox News 38% +47% Fox News 37% +43%
CNBC 31% +80% MSNBC 275 +55%
MSNBC 26% +110% CNBC 26% +101%
BBCW 24% +128% BBCW 20% +157%
Bloomberg 24% +128% Blocomberg 18% +192%

<) 54% <) 51%

% CNN advantage 5% CNN advantage
Fox News 36% +52% Fox News 31% +66%
CNBC 27% +104% CHEC 26% +943%
MSNEC 26% +111% Bloomberg 25% +100%
BBCW 23% +135% BBCW 22% +127%
Bloomberg 22% +153% MSNBC 22% +127%

nanemn: CNN = CNN/CNN Money; BBC = BBC World News/BBC.com; Bloomberg = Bloomberg
TV/Bloomberg Businessweek/Bloomberg Markets
fian: Ipsos Affluent Survey USA Spring 2017
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Affluents [i.ZS% ys 24 placed brand) Private/Corporate Investors (+42% vs 2™ placed brand)
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yu18wa: CNN digital incl. CNN Money; Bloomberg incl. Bloomberg TV/
Bloomberg Businessweek/Bloomberg Markets
#iun: Ipsos Affluent Survey Asia Pacific Q3 - Q4’16




mafFsuiisumadntaingudvauasgannialussuu@dvia
Tupiinaglsy axiusennans uazuewing vasiuleddesaUszva ediou)
(nduAsaEaU ndinamunALen nfudisuelumsiadulamsgsia uasndudusmsszaugs)

' [ 19% Households - ' Private/Corporate Investors

The Mew ek Tiemes |

Fadas |

wueme: *CNN digital incl. CNN Money/CNN Arabic ; Arabic and Africa version included
**BBC reach exclude UK where is non ad supported
i | psos Affluent Survey Europe/Middle East / Africa 2016 (Arabic / African version included)
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viaewng: CNN digital incl. CNN Money; Bloomberg incl. Bloomberg TV/Bloomberg
Businessweek/Bloomberg Markets
fan: Ipsos Affluent Survey USA Spring 2017
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CNN Channel

1. TV Spot Rotation of 60 sec TVC
Asia Pacific Feed (Hong Kong time)

Duration: 13 weeks in 2018
® Morning Prime rotation (Monday-Friday, 06:00-10:00)
® Fvening Prime rotation (Monday-Friday, 19:00-24:00)
® Bonus Morning Prime rotation (Monday-Friday, 06:00-10:00)

® Bonus Evening Prime rotation (Monday-Friday, 19:00-24:00)
Total '

EMEA (Europe, the Middle East and Africa) Feed (Berlin time)
Duration: 5 weeks in 2018

® Morning Prime rotation (Monday-Friday, 06:00-10:00)
® Evening Prime rotation (Monday-Friday, 19:00-24:00)
® Bonus Morning Prime rotation (Monday-Friday, 06:00-10:00)

® Bonus Evening Prime rotation (Monday-Friday, 19:00-24:00)
Total

North America (United States of America) Feed (Atlanta time)
Duration: 11 weeks in 2018

® Morning Prime rotation (Monday-Friday, 06:00-10:00)
® Evening Prime rotation (Monday-Friday, 19:00-24:00)
~ ® Bonus Morning Prime rotation (Monday-Friday, 06:00-10:00)

® Bonus Evening Prime rotation (Monday-Friday, 19:00-24:00)
Total

Grand total no. of spots

52 spots
32 spots
74 spots

94 spots
252 spots

14 spots
10 spots
36 spots

40 spots
100 spots

67 spots
66 spots
35 spots

36 spots
204 spots

556 spots




2. BOl’s Digital Branded Content Hub by CNN Create
Geo-target: Asia Pacific, Europe, the Middle East, Africa, and United States of America

Website: CNN.com International and maobile web

Duration:13 weeks in 2018

Entitlements:

CNN Create will produce 2 articles on BOI’s Digital Branded Content Hub
2 versions of 20-40 sec web films on BOI’s Digital Branded Content Hub
Will be accompanied by supporting articles and imagery

Minimum 3 million impressions of 300x250, 728x90 BOI’s promo banners as

traffic drivers to BOI's Digital Branded Content Hub

Minimum 2.7 million Sharethrough Native Units on CNN websites as Traffic

Drivers to BOI’s Digital Branded Content Hub

Sociai Media amplification via CNN Launchpad, on CNN social handles on
Facebook to ensure that the content has reached beyond the CNN
platform: 2.9 million impressions on article link posts and 144,000 30-sec

views on video link posts.
Min. guaranteed Page Views on BOI’s Digital Branded Content Hub:
50,000 views

Min. guaranteed Engagement Time on BOI’s Digital Branded Content Hub:

2 mins,

10




3. BOI’s Display Banner Rotations
Platform: CNN.com International, CNN Mobile Web,

Mobile Applications (ios/Android)

Duration: 13 weeks in 2018

Sections: Web: Home Page, ROS (Run on Site) on desktop and mobile web

Mobile Application: ROA (Run on Application)

Geo-Target: Asia Pacific, Europe, the Middle East, Africa, and

United States of America

Websites:

= CNN International Homepage 300x250 banner 1,400,000 impressions
- CNN Money Homepage 300x250 banner 1,400,000 impressions
= CNN Int’l & CNN Maney ROS 300x250 banner 750,000 impressions

(Audience-targeted to Business Decision Makers, C-Suites at Multinational

Corporations and Investors)

CNN International ROS 30s pre-roll 500,000 impressions

CNN Application:

- CNN Mobile & Tablet Apps ROA 300x250 banner 750,000 impressions

- CNN Mobile & Tablet Apps ROA 15s pre-roll 500,000 impressions
Total 5,300,000 impressions

Grand total No. of Impressions: 13,900,000 impressions

(BOI’s Digital Branded Content Hub + Article link posts on CNN Facebook social

handle via Launchpad + BOI’s display banner rotations combined)

Guaranteed 30-sec views of video link posts on CNN Faceboadk social handle via

Launchpad: 144,000 views

11




4. Bonus Entitlements:
1. Productions for TV Spot Rotation of 60 sec TVC
® 2 x 60 sec Advertorial Production
® 2x60 séc MIM Certification application for Astro airing in Malaysia
2. Productions for BOI’s Digital Branded Content Hub
® BOl’s Digital Branded Content Hub includes
- 2 Articles
- 2 versions of 20-40 sec web films
- Written text + imagery
- Responsive design
® Production of 300x250 and 728x90 promo banners as traffic drivers to
BOI’s Digital Branded Content Hub

3. Productions of Display Banner Rotations
® 1 x 30 sec cut down for desktop pre-roll
® 1 x 15 sec cut down for mobile pre-roll
® 2 versions of 300x250 standard banner production
4. Other bonus entitlements:
® Bespoke 3rd party Ad Effectiveness Survey
® BOI Usage Rights for TV Spots, web films, articles and digital banners.
BOI will be allowed usage of these items, for the following:
- BOI's websites
- BOI’s events/roadshows
- BOl internal usage
- Other Thai governmental websites
- Local TV channels with approval to modify and translate the English VO

into Thai language.
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